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Daphne Campbell
POL-Daphne Campbell for FL Senate General Miami-Ft. Lauderdale May16 C-OMA Nielsen Live+7

COMCAST
SP€)TlIGHT'

Client:
Buyer:
Advertiser:
Product:
Sched Dates: Sat 10/8/16 - Sun 10/23/16

AE: Donna Delong
Asst: Gabriel Sanchez
Phone: 954-478-6808

lengths: 30
Dayparts: DT ; EF ; RT Email: DonnaDelong@cable.comcast.com

Notes Rate $$.00 UnitlWk Unit Tot Unit Our Wk1-1.IIk3 Wk 110/3'16 Wk210/10·16 1M<310117 ·16

Households

Plog Name R19 Imp CPM Imp Rch % Freq Pop

Total $5000,00 207 72663 68.81 28.6% 1.6 155578 48 114 45

Miami-Ft. Lauderdale May16 C-DMA Nielsen Uve+7 $5000.00 207 72663 68.81 28.6% 1.6 155578 48 114 45

4625, North Dade $2544.00 69 37889 67.14 30.5% 1.7 75277 16 38 15

CNN-ni $623.00 19 12306 50.63 10.8% 1.5 75277 4 11 4

M-Su Sa-Sa 532.00 1 4 30 NEWDAY< 0.4 276 116.01 1.4% 1.1 75277 1 2 1

M-Su 9a-4p 528.00 2 5 30 CNN NEWSROOM< 0.8 589 47.52 3.6% 1.1 75277 1 3 1

M..su,4p-7p $28,00 2 5 30 VARIOUS 1.1 798 35.10 4.7% 1.1 75277 1 3 1

M-Su 7p-12m 543.00 2 5 30 AVG. AlL IfI..KS< 1.1 854 50.37 5.2% 1.1 75277 1 3 1

FXNC-TV S721.00 19 10992 65.59 9.9% 1.5 75277 4 11 4

M-Su Sa-9a $39.00 1 4 30 FOX AND FRIENO< 0.3 221 176.29 1.1% 1.1 75277 1 2 1

M-Su 9a-4p $35,00 2 5 30 VARIOUS 0.6 461 75.90 2.8% 1.1 75277 1 3 1

M-Su 4p-7p $31.00 2 5 30 VARIOUS 0.9 690 44.92 4.1% 1.1 75277 1 3 1

M-Su 7p-12m $47.00 2 5 30 VARIOUS 1.2 870 54.02 5.3% 1.1 75277 1 3 1

MNBC-lV $564.00 19 10981 51.36 10.0% 1.5 75277 4 11 4

M-Su sa-sa $26.00 1 4 30 MORNING JOE< 0.5 345 75.36 1.7% 1.1 75277 1 2 1

M-$u 9a-4p 518.00 2 5 30 VARIOUS 0.6 460 39.09 2.8% 1.1 75277 1 3 1

M-$u 4p-7p $29.00 2 5 30 VARIOUS 0.8 566 51.20 3.4% 1.1 75277 1 3 1

M-$u 7p-12m 545.00 2 5 30 VARIOUS 1.2 893 50.38 5.4% 1.1 75277 1 3 1

BET·TV $384.00 B 1956 196.33 1.9% 1.3 75277 3 3 2

I M-Su 7p-12m 548.00 1 4 30 AVG. AllI.M<S< 0.3 221 217.38 1.1% 1.1 75277 1 2 1

ISa-Su 11 a-7p $48.00 1 4 30 AVG. AllI.M<S< 0.4 268 179.00 1.3% 1.1 75277 2 1 1

BRVO-TV $252.00 4 1655 152.30 2.1% 1.1 75277 1 2 1

IM-Su 7p-12m 563.00 1 4 30 VARIOUS 0.5 414 152.30 2.1% 1.1 75277 1 2 1

4246, North Dade FL U-Verse $670.00 72 7130 93.97 342% 1.7 12389 16 41 15

CNN-ni $175.00 20 2428 72.07 12.9% 1.5 12389 4 12 4

M-$u 5a-9a $8.00 2 5 30 NEWOAY< 0.4 53 150.28 1.9% 1.1 12389 1 3 1

M·$u 9a-4p $6.00 2 5 30 CNN NEWSROOM< 0.9 114 52.76 4.2% 1.1 12389 1 3 1

M-$u 4p-7p $9.00 2 5 30 VARIOUS 1.2 154 58.47 5.5% 1.1 12389 1 3 1

M-Su7p-12m 512.00 2 5 30 AVG, ALL VWKS< 1.3 165 72.84 6.1% 1.1 12389 1 3 1

FXNC-lV $220.00 20 2003 109.81 10.9% 1.5 12389 4 12 4

M-Su 5a-9a $11.00 2 5 30 FOX AND FRIENO< 0.3 40 278.28 1.4% 1.1 12389 1 3 1

M-Su 9a-4p $13.00 2 5 30 VARIOUS 0.7 82 157.79 3.0% 1.1 12389 1 3 1

M-$u 4p-7p $8.00 2 5 30 VARIOUS 1.0 123 64.88 4.4% 1.1 12389 1 3 1

M-Su 7p-12m $12.00 2 5 30 VARIOUS 1.3 155 77.19 5.7% 1.1 12389 1 3 1

MNBC-TV $131.00 19 1973 66.38 10.9% 1.5 12389 4 11 4

M-$u sa-sa $6.00 2 5 30 MORNING JOE< 0.5 63 95.75 2.3% 1.1 12389 1 3 1

M·$u 9a-4p $4,00 1 4 30 VARIOUS 0.7 84 47.83 2.5% 1.1 12389 1 2 1

M·$u 4p-7p $7.00 2 5 30 -t'AAtOI1S -0:8· -'03' 68.05 -3:7% 1-'71

M·$u 7p-12m $10.00 2 5 30 VARIOUS 1.3 162 61.63 6.0% 1.1 12389 1 3 1
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Total $5,000 207

, Notes Rate $$.00 UnitlWk Unitlat UnitDuc Wk1-'Mtl Wk110/3'16 Wk210!10'16 ~ 310/17 '16

Households

Prog Name RIg Imp CPMlmp Rch% Freq Pop

BET-lV $64.00 8 3 •• 18326 2.1% 1.3 1238. 3 3 2

IM-Su 7p-12m $11.00 1 • 30 AVG. AlL IM{S< 0.3 3. 279.00 1.2% 1.1 1238 s 1 2 1

ISa-Su lla-7p $5.00 1 • 30 AVG. ALL W<S< 0.' 48 104.43 1.4% 1.1 12389 2 1 1

BRVO-TV $80.00 5 376 212.95 2.8% 1.1 12389 1 3 1

I M-Su 7p-12m $16.00 2 5 30 VARIOUS 0.6 75 212.'5 2.8% 1.1 12389 1 3 1

4627. Miami $1786.00 66 27644 64.61 25.6% 1.6 67.,2 16 35 15

CNN -TV $431.00 16 6.04 48.41 8.8% 1.5 67912 • 10 •
M-Su Sa-9a $24.00 1 4 30 NEWDAY< 0.3 210 114.4' 1.1% 1.1 67.,2 1 2 1

M-Su 9a-4p $20.00 1 4 30 CNN NEWSROOM.:: 0.7 446 44.67 2.5% 1.1 67.,2 1 2 1

M-Su 4p-7p $20.00 2 5 30 VARIOUS 0.' 606 33.00 4.0% 1.1 67.,2 1 3 1

M-Su 7p-12m $31.00 2 5 30 AVG. All1M<S< 1.0 64. 47.7' 4.4% 1.1 67"2 1 3 1

FXNC-TV $4.7.00 16 8002 62.11 8.1% 1.5 67.,2 4 10 •
M-Su 5a-9a $26_00 1 4 30 FOX AND FRIEND< 02 166 166.55 0.9% 1.1 67912 1 2 1

M-Su 9a-4p $25.00 1 4 30 VARIOUS 0.5 350 71.34 1.'% 1.1 67912 1 2 1

M-5u 4p-7p $23.00 2 5 30 VARIOUS 0.8 524 43.86 3.4% 1.1 67912 1 3 1

M-Su 7p-12m $34.00 2 5 30 VARIOUS 1.0 661 51.42 4.4% 1.1 67912 1 ' 3 1

MNBC-TV $3'8.00 16 7994 49.78 8.2% 1.4 67912 4 10 4

M-Su 5a-9a $1'.00 1 4 30 MORNING JOE< 0.4 262 72.47 1.4% 1.1 67912 1 2 1

M-Su 9a-4p $13.00 1 4 30 VARIOUS 0.5 350 37.15 1.9% ,_, 67912 1 2 1

M-Su 4p-.7p $22_00 2 5 30 VARIOUS 0.6 430 51.12 2.8% 1.1 67912 1 3 1

M-Su 7p-12m $32.00 2 5 30 VARIOUS 1.0 67. 47.14 4.6% 1.1 67.,2 1 3 1

BET-TV $280.00 8 1486 188.39 1.6% 1.3 67912 3 3 2

IM-Su 7p-12m $35.00 1 4 30 AVG. AlL W<S< 0.2 166 206.56 0.9% 1.1 67912 1 2 1

Sa-Su 11 a-7p $35.00 1 4 30 AVG. ALL W<S< 0.3 204 171.75 1.1% 1.1 67912 2 I 1

BRVO-TV $180.00 4 1257 143.15 1.7% 1.1 67.,2 1 2 1

IM-Su 7p-12m $45.00 1 4 30 VARIOUS 0.5 314 143.15 1.7% 1.1 67912 1 2 1

M2D!U
1012016

Broadcast Month Costs - Grand Total
~

$5,000
~

207

This report has been prepared using STRATA NuMath research.
STRATA NuMath and report designs Copyright ©2016 Strata Marketing, Inc. 312-222-1555

Nielsen Audience Estimates Copyright ©2016 The Nielsen Company, used under license, all rights reserved

Adjustments: Network Insertability and Network Carriage have been factored into calculations.
Miami-Ft. Lauderdale May16 C-DMA Nielsen Uve+7
Cable Zones: Comeast, North Dade
Miami,F\. Lauderdale May16 C-DMA Nielsen Uve+7
Cable Zones: AT&T, North Dade FL U-Verse
Miami-Ft. Lauderdale May16 C-DMA Nielsen Uve+7
Cable Zones: Comeast, Miami
Disclaimer
Inventory subject to availability. Rates apply to this presentation only and are effective for two weeks from the date of this proposal.
Two-week cancellation policy.
Network ratings data for OWN win be inaccurate prior to tbe JanWlJ'Y 20 II book.
Network ratings data for NBCS will be inaccurate prior to the January 2012 book.
By signing this contract, I agree to the run terms and conditions already on me.
DlSQ.OSURES: The nwnber of subscribing homes receiving advertisements on any cable net\\urk is an estimate and may vary by geographic areas and other factors. Any statement of (I) the rnmber of subscribing homes receiving an advertisement and (2) audience estimates are based either on the NCC methodology which utilizes
either Nielsen carriage & insertion U .verse Estimates or adjusts internal carriage/insertion sub ccmu by the Nielsen full footprint Interconnect Universe Estimate. Zone estimates are generated by wing Nielsen Interconnect Universe Estimates. adjusted on a pro rata basis by internal subscriber counts by zone. Nielsen Universe
Estimates are derived: in Telc I me set-meter and diary-only markets. from a rolling a\'crage of the prior four major sweep periods of diary sample; in LPM and Area Probability set-meter markets, from • rolling average of the prior four periods of meter sample, when available. These 4 periods each consist of 4 weeks of meter
sample that lie prior to the m t cycles of February. May, July and November. Estimates may con!' impressions outside the home DMA. (See also Nielsen VIP Report}. The number of homes capable of accessing VOD and interactive TV advertising content is an estimate and may vary by the nwnberofhomes actually
subscribing to digital cable other factors. Current Nielsen audience reporting eth ology doe~qot provide the ability to adjust audience estimates for HD simulcast programming for non-insertion. The company may not have the capability to insert on HD simulcast networks or to enable interactive overlays on HD
simulcast networks. Audie res for programming have not been adjusted for .' rtiln."f. ormation provided will be periodically updated by the Company. For more information please contact your Advertising Sales Executive.
Authorized Acceptance: Date: '<.I I
Ccmcast Acceptance: Date: _~I-_-'- _


